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.9% or 2,491,325 of USA DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Typical Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 44.8 years old
(8.2% younger than average) and have a $87,895 (8.7% lower than average) annual household income.
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1.3% or 49,968 of MSP DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Typical Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 41.1 years old
(15.7% younger than average) and have a $125,508 (12.6% higher than average) annual household income.
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SZABALIONWON Typical Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 50.6 years old

= & O 1.2% or 28,999 of STL DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
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.6% or 10,986 of CIN DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Typical Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 45.6 years old
(6.4% younger than average) and have a $99,212 (1.3% lower than average) annual household income.
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1.% or 19,303 of WPB DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Typical Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 42.8 years old
(19.6% younger than average) and have a $97,758 (8.6% lower than average) annual household income.
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# .9% or 2,491,325 of USA DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
ﬁlﬂlmﬂﬂwﬁﬂ" $o s Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 19.9% less likely
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1.3% or 49,968 of MSP DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
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1.2% or 28,999 of STL DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
“'"“Biﬁ]ﬂNWﬂN > STl Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 30.2% less likely
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.6% or 10,986 of CIN DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
N 2 Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 10.7% more

W likely to be a college graduate, 16.8% more likely to work full-time, 29.% less likely to be married, 45.9%
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1.% or 19,303 of WPB DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 24.% less likely to
be a college graduate, 18.8% less likely to work full-time, 26.% less likely to be married, 14.9% more

likely to be a parent of 1 or more children under 1

9.
O Marital Status: Adults 18 or older

- : 40.3%
Single, Never Married 20.1%

Married SLZE

‘ BB, Education Levels: Adults 18 or older Employment: Adults 18 or older
— o
" 0.0% ? - 58.2%
Some High School or Less (not graduate) B as% Employed Full-Time or Part-Time
High School Graduate (12th grade or 40.0% Employed Full-Time (35 hours or more)
GED) 32.8%
Some College Credit (no degree) Employed Part-Time (less than 35 hours) m?S
inta’ 23.6% . 39.1%
Associate's Degree (AA, AS, etc.) White Collar
15.2%
College Graduate (4 year college) Blue Collar 16 S‘Y
11.3% ’ 15.2%
Postgraduate Degree - Work From Home (most of the time or always)
13.4% ETX
who Used a PERSONAL INJURY ATTORNEY in the past 12 months = WPB who Used a PERSONAL INJURY ATTORNEY in the past 12 months = WPB

50.3%

0.0%
l1.2%

19.8%
2.7%

W 63%

Legally Separated

Divorced

Widowed

LGBTQ+ (net)

who Used a PERSONAL INJURY ATTORNEY in the past 12 months

18.5%

I 6.6%

uWPB

TOP-ZO Occupations: Adults 18 or older Entrepreneurs/Government Workers
71.7%

7.5% 6.0% 5.3% 4.0%

N ol

15 gl Business Self-Employed Government

Owner Workers
"”s 8.2%
=i 5""”6 R A T - Led 3% 22R3% | 21%  2.1% < o
1.4 1.5% 3% 1% 1.4% 9% 0.9% 8%
H-ECEE . I ‘“"l = mm B v B i e B R
.{_& 6' &'3‘ & & & & &
1,, f‘a &@’ & @f" & f f & s“’“ 45" 4“” f“& il &;f r q\e‘ f f
© M & S v & R
»af"" a\*@ «(‘\i‘w q\é’é -a“* & \)&o o’ &"‘& é’é‘. ,65' 4 &‘, ‘Ff < 'w‘b‘* e Ol o'b
& & e 8 AR o « & & & & &
o ' Foos rd d° & & & & & & e
A S o ¢ < &8 & &
& < # & ff o & & o
& B & )
< o éé“ 'Fﬂo
& - &
& & «
who Used a PERSONAL INJURY ATTORNEY in the past 12 months =WPB

WPB D Scarboro h R2 202 4-Jul26 al In 57
All Graphs and HBIAI Data MotM ﬁlg Copyright é [ Hub%arg /2 Meﬂlag?%ar ('."'onnecrs, L?g AJ; ng rs reserved.

E LT

Stage in Life: Adults 18 or older

Parent of 1 or more Children under 18
Working Mothers

Parent of 1 or more Children Under Age 2
Parent of 1 or more Children Age 2-5
Parent of 1 or more Children Age 6- 11
Parent of 1 or more Children Age 12 - 17
Parent of 1 or more Childrenin College

randparent of 1 or more Children under 18

Professional services used by HHLD past 12 months (HHLD): Personal injury attorney
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—"'.D- | .9% or 2,491,325 of USA DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
SO0 BILLION WON H‘? Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 11.3% less likely to

g own their home, 7.4% more likely to own a lower valued home, 8.5% less likely to have a single-family
| home, 33.6% more likely to have a dog.

m Own/Rent/Other:Adults 18 or older MEM Type of Home:Adults 18 or older 4 Pets in Home:Adults 18 or older
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1.3% or 49,968 of MSP DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months!.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 6.9% less likely to

own their home, 12.6% more likely to own a higher valued home, 12.4% more likely to have a single-
family home, 41.1% more likely to have a dog.
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E] 1.2% or 28,999 of STL DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
ﬁlﬂ,‘[”ﬂﬁwﬂu 3 >: STl Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 5.3% more likely

= to own their home, 26.6% more likely to own a lower valued home, 17.9% less likely to have a single-
family home, 26.4% more likely to have a dog.
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! .6% or 10,986 of CIN DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 9.9% less likely to

own their home, 4.% more likely to own a lower valued home, 14.1% more likely to have a single-family
| home, 35.4% more likely to have a dog.
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i < ° 1.% or 19,303 of WPB DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
SBILONWON
i

Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 21.5% less likely to
own their home, 1.2% more likely to own a higher valued home, 12.8% less likely to have a single-family
home, 13.2% more likely to have a dog.
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9% or 2,491,325 of USA DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 2.4% more likely to
look up D-I-Y advice online, 8.8% more likely to always vote in local elections, 8.5% less likely to belong to

a gym, 2.6% less likely to fly domestic pas
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1.3% or 49,968 of MSP DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 38.5% less likely to
look up D-I-Y advice online, 7.% more likely to always vote in local elections, 2.1% more likely to belong to
a gym, 14.8% more likely to fly domestic pa
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I 1.2% or 28,999 of STL DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
szusuuuHWﬂN Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 4.5% more likely to
look up D-I-Y advice online, 15.8% more likely to always vote in local elections, 54.9% less likely to belong
to a gym, 11.3% less likely to fly domestic
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to a gym, 18.8% less likely to fly domestic

6% or 10,986 of CIN DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 13.% less likely to
look up D-I-Y advice online, 20.8% more likely to always vote in local elections, 36.3% less likely to belong

.Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

Political Activity: Adults 18 or older
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1.% or 19,303 of WPB DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 33.5% more likely
to look up D-I-Y advice online, 36.2% less likely to always vote in local elections, 71.6% more likely to
belong to a gym, 1.6% more likely to fly domestic
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B rzamunres () () .9% or 2,491,325 of USA DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
$20BILLION WON = R Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 13.% more likely to
= "T_' ] L — “ sn use QSRs past mo., 12.2% more likely to use Sit-Down Restaurants past mo., 32.4% more likely to use
e —— Casinos past yr., 44.9% more likely to smoke cigarette

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
; = 7 . 3 (Sit-Down Restaurants Used Past 30-days)
‘.\Il‘ 1 time . 1time

16.6% 7
2 time: T 4
i
E
-
Thai /.

Coffes  makan  Wings/ Bigel/ Steskhouse upscale Indian/
Wose / Burgers | Donut / ™

2 times

16.1%

3 times 3 times

5 times 10.1% 5 times

11.7%

16.8% 6 -9 times

10times or more

Caffee Bar spors Bar  Bakery Other

4.0% agian
= who Used a PERSONAL INJURY ATTORNEY in the past 12 months mUSA ® who Used a PERSONAL INJURY ATTORNEY in the past 12 months mUSA mwho Used a PERSONAL INJURY ATTORNEY in the past 12 months. mUSA
Total Agggtg:ﬂy QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down R Users:  Avg. Monthly Sit-Down R ant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
M 84.0%

80.6% 71.8%

e

who Used a PERSONAL INJURY ATTORNEY in the post... SR ara Y  33.2%

e W I s o M &

Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older

74,900,638 27.4%

Any Type of Beer Table Games (Craps, Poker, etc.) &
Wine Bar / Nightclub |
Domestic Regular Beer Upscale Restaurant i
Domestic Light Beer Stage Show / Concert 35.9%
Imported Beer - v Sports Betting
Microbrew / Craft Beer 996 463 111079? i Spa - : e
Other Gambling Casinos visited past 12 hs: Yes i / Cannabis Cigarettes Vape
# who Used a PERSONAL INJURY ATTORNEY in the past 12 months =USA = who Used a PERSONAL INJURY ATTORNEY in the past 12 months mUSA  who Used a PERSONAL INJURY ATTORNEY in the past 12 months musA
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P ORI

1 time

2 times

3 times

4 times

5 times

6-9times

10times or more

= who Used a PERSONAL INJURY ATTORNEY in the past 12 months B MSP

Total Monthly QSR Users: Avg. Monthly QSR Meals:
- e -
L e 00 620 “

past yr., 51.7% less likely to smoke cigarette

1.3% or 49,968 of MSP DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 12.5% more likely to
use QSRs past mo., 7.6% more likely to use Sit-Down Restaurants past mo., 17.8% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

2 times

16.9%

3 times

4 times 8.1

5 times 6. 3%

6 -9 times

]wu!

10times or more

= who Used a PERSONAL INJURY ATTORNEY in the past 12 months u MSP
Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:
78.4% 72.8%

Drank Past 30-days. Adults 18 or o!der
M% 13.2%

Liquor

Any Type of Beer
Domestic Light Beer
Domestic Regular Beer
Wine

Imported Beer - v
| |

Microbrew / Craft Beer

# who Used a PERSONAL INJURY ATTORNEY in the past 12 months uMsP

DMA Scarborough R2 2025-26: Aug24-Jul26 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

iii'lija

za  chinese  Mexican  wings/  Coffes
el S
Sports Bar Coffee Bar  Bakery

maian  steskhouse Upscale vum-{

mh«
Asian

= who Used a PERSONAL INJURY ATTORNEY in the past 12 months nMsP

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
15.8%
12.8%

who Used o PERSONAL INJURY ATTORNEY in the past...

LI 499,592

Past 12 months Casmo Activities: Adults 18 or older
Slot Machines

1,237,751 31.8%
Table Games (Craps, Poker, etc.)
g shw o
Bar/ Nightdlub |

Upscale Restaurant ﬂ 39.8%
Sports Betting &ﬂ-
Other Gambling m% 4%
1549255
2.4%
Spa e 2.3% Casinos visited past 12 hs: Yas

Used Past 30-days: Adults 18 or older

%

i / Cannabis Cigarettes

w who Used a PERSONAL INJURY ATTORNEY in the past 12 months u MSP
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Past 30-days QSR Users: Adults 18 or older

%

1 time

2 times

2umes e
8- atimes -m
T
lmd\aLbedaPERSONALINJUHVATIORNEVn(hepastlzmomm

Total Agg.ggtly QSR Users: Avg. Monthly QSR Meals:

rm I
e | &z |

past yr., 187.8% more likely to smoke cigarett

1.2% or 28,999 of STL DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 9.9% more likely to
use QSRs past mo., 12.1% less likely to use Sit-Down Restaurants past mo., 37.6% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

2 times

sime
4 times
5 times

6 -9 times

10times or more

= who Used a PERSONAL INJURY ATTORNEY in the past 12 months mSTL
Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:
62.9% 71.5%

B il -

Drank Past 30-days. Adults 18 or o!der

Ay Trpe ot Seer
-

Liquor

Domestic Light Beer
Domestic Regular Beer
Wine

Imported Beer

18.5%

6.6%
8.9%

- ¥
| |

Microbrew / Craft Beer

# who Used a PERSONAL INJURY ATTORNEY in the past 12 months mSTL

DMA Scarborough R2 2025-26: Aug24-Jul26 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Chinese  mexican wmp,'

cotee smskhous B! e sestond

piza

magan

s..-n ik e

= who Used 3 PERSONAL INJURY ATTORNEY in the past 12 months BsTL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used @ PERSONAL INJURY ATTORNEY in the past... 26.5%

LBl 429,978 17.1%

Past 12 months Casino Activities: Adults 18 or older

Siot Machines
Table Games (Craps, Poker, etc.)
Bar/ Nightclub

Upscale Restaurant

Sports Betting m 12.2%
Stage Show / Concert 5.0967 =% 35.5%
Other Gambling 2.0% 3% 891276
Spa 1'9’:"2% Casinos visited past 12 hs: Yes

Used Past 30-days: Adults 18 or older

%

4 70

Cigarettes

i / Cannabis

= who Used a PERSONAL INJURY ATTORNEY in the past 12 months mSTL

51

STL
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLCLLC. All rights reserved.

Professional services used by HHLD past 12 months (HHLD): Personal injury attorney

Vape

#who Used a PERSONAL INJURY ATTORNEY in the past 12 months -sTL



i & &

$2[| BIHIIJN Wﬂ

Past 30-days QSR Users. Adults 18 or older

10.4%

1 time

2 times

3 times

4 times

5 times

6-9times

10times or more

# who Used a PERSONAL INJURY ATTORNEY in the past 12 months

Total Manthly QSR Users: Avg. Monthly QSR Meals:

mCIN

past yr., 102.5% more likely to smoke cigarette

.6% or 10,986 of CIN DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 2.5% more likely to
use QSRs past mo., 1.2% more likely to use Sit-Down Restaurants past mo., 76.4% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
. -

1time

16.

%

2 times hrm

3 times ‘mm

4 times TN

sumes T ———
10times ormore |

= who Used a PERSONAL INJURY ATTORNEY in the past 12 months uCIN
Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:
76.4% 75.4%

Drank Past 30-days. Adults 18 or older
A Type of B

Liquor

Domestic Light Beer
Domestic Regular Beer
Wine

Imported Beer
Microbrew / Craft Beer i
# who Used a PERSONAL INJURY ATTORNEY in the past 12 months

uCIN

DMA Scarborough R2 2025-26: Aug24-Jul26 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

L.

3 Mexican  Chinese :-m Steakhouse w:u:l naan -a.w upscale vuml{

B m s.ms na. D(h«

Asian

=who Used a PERSONAL INJURY ATTORNEY in the past 12 months =CN

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used @ PERSONAL INJURY ATTORNEY in the past...

[l 378,267 19.6%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

559,658

Table Games (Craps, Poker, etc.)

5528 10.1%

11

Bar / Nightclub 10.0%

ol
r
F
F 6.9%

Upscale Restaurant
Sports Betting
Stage Show / Concert

Other Gambling

36.9%
713,678

hs: Yes

Casinos visited past 12

Used Past 30-days: Adults 18 or older

Cigarettes

i / Cannabis

= who Used a PERSONAL INJURY ATTORNEY in the past 12 months mCIN
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Vape

wwho Used a PERSONAL INJURY ATTORNEY in the past 12 months =CIN

38.0%



1.% or 19,303 of WPB DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
é"iﬂﬂllUﬂM WUH = Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 17.2% more likely to

" =2/ use QSRs past mo., 21.7% more likely to use Sit-Down Restaurants past mo., 21.2% less likely to use Casinos
past yr., 7.5% less likely to smoke cigarette

sy L P

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

1 time . 1time 15.1% :
ESmes 2 ime TN v
3 times 3 times
imes e i
6-9times 6 -9 times h
Chiness  Pizza  Mafan  Mexican Steakhouse Coffes wmpf upscale  seafood l.lpl,'
Wouse | Burgers Don
10 times or more 10 times or more m Coffee Bar sports n. nilrry
%
= who Used a PERSONAL INJURY ATFORNEY in the past 12 months =WPB = who Used a PERSONAL INJURY ATTORNEY in the past 12 months = WPB # who Used a PERSONAL INJURY ATTORNEY in the past 12 months BWPB
Total Mﬂntﬁfv QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down R Users:  Avg. Monthly Sit-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

88.3% 72.6%

), :
who Used @ PERSONAL INJURY ATTORNEY in the post... [Bj080 il 41.6%
L 272,271 19.1%

Drank Past 30-days. Adults 18 or o!der

Past 12 months Casmo Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older

%

413,413 21.3%

Wine Table Games (Craps, Poker, etc.)
Imported Beer Stage Show / Concert g
Domestic Regular Beer Bar / Nightclub
Domestic Light Beer Sports Betting =
Microbrew / Craft Beer Spa - c e
Other Gambling Casinos visited past 12 hs: Yes ij / Cannabis Cigarettes Vape

#who Used a PERSONAL INJURY ATTORNEY in the past 12 months =WPB = who Used a PERSONAL INJURY ATTORNEY in the past 12 months =WPB  who Used a PERSONAL INJURY ATTORNEY in the past 12 months -wrs
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B .9% or 2,491,325 of USA DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
$2 BILLION WON o Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 21.8% more likely to
———— have a 401K, 52.7% more likely to have an Auto Loan, 24.1% more likely to Invest/Trade Stocks Online, 27.3%
more likely to pay with their Debit Card.

MORCA | OB e

mﬁ ‘lnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan 124,252,627 45.5%

IRA (Individual Retirement Account) 757,671

X ‘ 36.

Stocks or Stack Options
Mutual Funds 'Bﬁ_ax

Money Market Funds ﬁ:;z%

273,12 11.0%
Bonds prre ¥ 10.2%

Other (Crypto / NFTs / Metals, etc.)

E 6.8% 82% 6.6%

Money  Certificates of Studentloan Personal Loan Refinanced Home

: piaa T e S
529 Plan / College Savings Plan Checking Debitor ATM  Savings  CreditCard  Online OnlineBill  Home

Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
Second Home or Real Estate Property Rooomk Mortgage "‘:;._; ':D‘;“E
» who Used a PERSONAL INJURY ATTORNEY in the past 12 months W USA w who Used a PERSONAL INJURY ATTORNEY in the past 12 months HUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

'E'Past 3-Months Payment Methods Used: Adults 18 or older

56,111,759 20.5%

Financial Planner

Online I i Stock Tradil = S
9,79 11.2%
Accountant e
ERRE
Insurance Agent at a Local Office (not online) 7.0%
21,526,368 EFKT

Real Estate Agent F

17.3%

- 8.2% 10.4%
L% - i N
Estate Planning m,‘ﬁ's" | ? 005214 o) b o 00 §s5000 21220 .
Fiiiral pri-phalig H%M”G (*Past 12 Months) Venmo MasterCard  ApplePay  CashApp  Google Pay A:::i:;n Stotcea l'):cil Discover  Square Cash n:ai:::;r Samsung Pay

# who Used a PERSONAL INJURY ATTORNEY in the past 12 months W USA # who Used a PERSONAL INJURY ATTORNEY in the past 12 months WmUSA
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ﬁ Investments Owned: Adults 18 or older
Loy 5

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

» who Used a PERSONAL INJURY ATTORNEY in the past 12 months

1.3% or 49,968 of MSP DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 27.2% more likely to
have a 401K, 102.% more likely to have an Auto Loan, 29.8% less likely to Invest/Trade Stocks Online, 27.9%
more likely to pay with their Debit Card.

2,054,962 52.8%
1 542 278 42.2%
1,020, 055

20.6%
765,449 19.7%

7 13.6%
551,863 14.2%

14.0%
; 10.1%
26.3%
9.3%
11.3%
9.0%
11.0%

7.8%

mMsP

Financial Services Has and/or Uses: Adults 18 or older

. 22.3%
7.5%
lome

Online Bill

Savings  Debitor ATM Credit Card Mobile

Online Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced H:
Account Account card Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

® who Used a PERSONAL INJURY ATTORNEY in the past 12 months u MSP

Professional Services Used*: Adults 18 or older

Tax Preparation Service

956,441 24.6%

sk
Online Investing / Stock Trading m
551.9%
I it at a Local Office (not onli
nsurance Agent at a Local Office (not online) 198%

Accountant

Real Estate Agent

Estate Planning hi e

Funeral pre-planning m L%

® who Used a PERSONAL INJURY ATTORNEY in the past 12 months

DMA

Scarborough R2 2025-26: Aug24-Jul26

w075 @

R os%

5.7%
3.6%

(*Past 12 Months)

mMSP
Qual Intab 42

y'E'Past 3-Months Payment Methods Used: Adults 18 or older

Debit Card

Apple Pay Zel

27.0%
|21.0 194500 15 3% 9.9% 8.5%
' bl i
y 115301 7151 T sssso |

Google Pay  Cash App American

‘Venmo MasterCard lle Store Credit ~ Discover  Square Cash  Facebook  Samsung Pay
Express card Messenger
u who Used a PERSONAL INJURY ATTORNEY in the past 12 months mMSP

MSsP
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1.2% or 28,999 of STL DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 22.% more likely to
have a 401K, 2.4% more likely to have an Auto Loan, 54.6% more likely to Invest/Trade Stocks Online, 1.8%
more likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

402K o
2,8 9.8%
448,691 17.9%
11.1%
9.1%
PICEITN 8.6%

20.7%
u who Used a PERSONAL INJURY ATTORNEY in the past 12 months

~Ba

IRA (Individual Retirement Account)

Stocks or Stock Options
Mutual Funds

Money Market Funds
Bonds

Other (Crypto / NFTs / Metals, etc.)

529 Plan / College Savings Plan

13.0%
2A8TN 7.5%
235,081 LY

Second Home or Real Estate Property

WSTL

Financial Services Has and/or Uses: Adults 18 or older

11.3%
54% 57% 6%

9.3% ga%

Checking Debit or ATM  Savings Credit Card Online Online Bill Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Paying Banking Mortgage Market  Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

® who Used a PERSONAL INJURY ATTORNEY in the past 12 months mSTL

Professional Services Used*: Adults 18 or older
5 6.5%

=

241,937

9.6%
00.0%
BEX 6%

Estate Planning m 1;'”‘

0.3%
1.2%

# who Used a PERSONAL INJURY ATTORNEY in the past 12 months
DMA

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

(*Past 12 Months)

Funeral pre-planning i

ESTL

Scarborough R2 2025-26: Aug24-Jul26 Qual Intab 51

'E'Past 3-Months Payment Methods Used: Adults 18 or older

Debit Card Venmo MasterCard Zelle

Store Credit ~ American

CashApp GooglePay  Discover Facebook  Square Cash Samsung Pay
Card Express Messenger
# who Used a PERSONAL INJURY ATTORNEY in the past 12 months mSTL

STt
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.6% or 10,986 of CIN DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 17.1% less likely to
have a 401K, 74.8% more likely to have an Auto Loan, 3.4% more likely to Invest/Trade Stocks Online, 19.5%
more likely to pay with their Debit Card.

Investments Owned Adults 18 or older
14.4%
5.2%
Mz- o

3 11.8%
147,083 X3

~Ba

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 18 or older

.0%
7.7%

Bonds :g: Checking Debitor ATM  Savings  Credit Card Online Mohile Online Bill Home Money  Studentloan Certificates of Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home  Improvement
Second Home or Real Estate Property m 5;.'9% Rooomk Mortgage "‘:;"_: ':D‘;“E
» who Used a PERSONAL INJURY ATTORNEY in the past 12 months mCIN ® who Used a PERSONAL INJURY ATTORNEY in the past 12 months HCIN

Professional Services Used*: Adults 18 or older

Tax Preparation Service
387,256

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)
Accountant

Real Estate Agent

Estate Planning

Funeral pre-planning

(*Past 12 Months)

1.4%
# who Used a PERSONAL INJURY ATTORNEY in the past 12 months

DMA

ECIN

Scarborough R2 2025-26: Aug24-Jul26 Qual Intab 33

'E'Past 3-Months Payment Methods Used: Adults 18 or older

hh ““".lm o e

GooglePay  American

MasterCard Zelle Cash App  Apple Pay

Discover  Store Credit Square Cash  Facebook  Samsung Pay
Express card Messenger
# who Used a PERSONAL INJURY ATTORNEY in the past 12 months mCIN

CIN
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1.% or 19,303 of WPB DMA Adults 18 or older Used a PERSONAL INJURY ATTORNEY in the past 12 months.
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months are 14.5% more likely to
have a 401K, 44.6% more likely to have an Auto Loan, 9.8% more likely to Invest/Trade Stocks Online, 43.8%

more likely to pay with their Debit Card.

401K Plan

IRA (I Reti A )
Stocks or Stock Options
Mutual Funds

Money Market Funds
Bonds

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

529 Plan / College Savings Plan M;M

» who Used a PERSONAL INJURY ATTORNEY in the past 12 months uWPB

Adults 18 or older

N d Financial Services Has and/or Uses:

6.9%
5.0% 4.5% 35% 4 40 2.6%

ol & I

Checking Debitor ATM  Savings  Credit Card Money  Certificates of Personal Loan Studentioan  Home Refinanced
Account card Account Market  Deposit (CDs) Improvement  Home
Account Loan or Home Mortgage
Equity Loan
® who Used a PERSONAL INJURY ATTORNEY in the past 12 months u WPB

Professional Services Used*: Adults 18 or older

Tax Pre tion Sefvil
T s 335476 17356

Financial Planner
Accountant

Online Investing / Stock Trading

1 7.7%
140,728 23

Insurance Agent at a Local Office (not online)

5.2%

1]
Real Estate Agent 5%

B

= 5.4%
Estate Planning Ea‘ 5%
" 720.9% (*Past 12 Months)
Funeral pre-planning E e
1.4%
® who Used a PERSONAL INJURY ATTORNEY in the past 12 months = WPB

DMA Scarborough R2 2025-26: Aug24-Jul26 Qual Intab 57

T\ Past 3-Months Payment Methods Used: Adults 18 or older

I

15.5% 529‘
ns%

Squamcash Facebook  Samsung Pay
Messenger

Store (redit  Google Pay  Discover

Card

Cash App American
Express

MasterCard  Debit Card Venmo Apple Pay

uWPB

# who Used a PERSONAL INJURY ATTORNEY in the past 12 months

wrPe
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"Medical Services Received / Now Disabled"

P18+ who Used a PERSONAL INJURY ATTORNEY in the past 12 months (Medical Services
Received / Now Disabled)

1,103,719

Hospital emergency room 64,414,329

44.6%

23.7%

ik 841,177 34.0%
Urgent care facility | aetagrs 24.1% '

Physical therapist pogsiotd 27.4%

s
o
©
=S

567,736 22.9%
Orthopedics  pryrneys 11.0%

Pain management poaonio0 21.4%

[‘"
B

© ES

=

ES

- , vLAWFIRM () .
Chiropractor eate 19.9% AMERICA’S LARGEST INJUR . AL

Cardiac care - 19.9% $20 B".l'ﬂ" WUN

7
HORGAN & MORGAN | rxnemene H

-
=
HN
ES

Hospital overnight stay 19.7%

r

24,247,729 CUTFRONT/ 489198 '

Mental healthcare preroe0 29.2% T g | — o

©
=
S
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Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an average of 3 days, 0
hours, 49 minutes and 6 seconds each week with All Forms of Media.

88.5% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an avg. of 7 hours and 58 minutes
each week listening to All Local AM/FM Radio, representing 9.7% of total time spent with all forms of Media.
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I— Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an average of 2 days, 10
$20 BILLION Wﬂﬂ hours, 26 minutes and 38 seconds each week with All Forms of Media.
. 88.4% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an avg. of 6 hours and 29 minutes
each week listening to All Local AM/FM Radio, representing 9.8% of total time spent with all forms of Media.
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Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an average of 3 days, 22
hours, 9 minutes and 59 seconds each week with All Forms of Media.

83.% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an avg. of 7 hours and 36 minutes
each week listening to All Local AM/FM Radio, representing 6.7% of total time spent with all forms of Media.
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Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an average of 4 days, 2
hours, 31 minutes and 55 seconds each week with All Forms of Media.

90.8% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an avg. of 5 hours and 54 minutes
each week listening to All Local AM/FM Radio, representing 5.4% of total time spent with all forms of Media.
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Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an average of 3 days, 1
hours, 21 minutes and 32 seconds each week with All Forms of Media.

80.4% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an avg. of 6 hours and 28 minutes
each week listening to All Local AM/FM Radio, representing 7.1% of total time spent with all forms of Media.

EXT..

RO

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

Concurrent
usoge %:

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

# who Used a PERSONAL INJURY ATTORNEY in the past 12 months uWPB

®
'] * Share of Everything
WPB  DMA  Scarborough R2 2025-26: Aug24-Jul26  Qual Intab 57 WPB  DMA  Scarborough R2 2025-26: Aug24-Jul26  Qual Intab 5,229 HUbbofd H SOEfB. for Anyehing «
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. media that connects

Professional services used by HHLD past 12 months (HHLD): Personal injury attorney



Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an average of 2 days, 3
SZUBHIJBH WUN hours, 6 minutes and 24 seconds each week with All Forms of Ad-Supported Media.
e s 82.6% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an avg. of 6 hours and 49 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.% of total time spent with all forms of Ad-Supported Media
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Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an average of 1 days, 19
hours, 18 minutes and 12 seconds each week with All Forms of Ad-Supported Media.

80.6% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an avg. of 5 hours and 23 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.% of total time spent with all forms of Ad-Supported Media
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hours, 45 minutes and 20 seconds each week with All Forms of Ad-Supported Media.
76.4% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an avg. of 5 hours and 49 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 6.8% of total time spent with all forms of Ad-Supported Media
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Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an average of 3 days, 6
hours, 12 minutes and 11 seconds each week with All Forms of Ad-Supported Media.

87.7% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an avg. of 5 hours and 16 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 5.9% of total time spent with all forms of Ad-Supported Media
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Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an average of 2 days, 6
hours, 19 minutes and 34 seconds each week with All Forms of Ad-Supported Media.

77.7% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an avg. of 5 hours and 36 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an average
of 7 hours and 18 minutes each day with All Forms of Ad-Supported Media. 82.6% listen to Local
AM/FM Radio for an avg. of 58.4 minutes/day. (Local Radio delivers 11.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an average
of 6 hours and 11 minutes each day with All Forms of Ad-Supported Media. 80.6% listen to Local

AM/FM Radio for an avg. of 46.2 minutes/day. (Local Radio delivers 10.% of Time with Ad-Supported Media.)
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| Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an average
of 9 hours and 23 minutes each day with All Forms of Ad-Supported Media. 76.4% listen to Local
AM/FM Radio for an avg. of 49.9 minutes/day. (Local Radio delivers 6.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an average
of 11 hours and 10 minutes each day with All Forms of Ad-Supported Media. 87.7% listen to Local
AM/FM Radio for an avg. of 45.2 minutes/day. (Local Radio delivers 5.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months spend an average
of 7 hours and 45 minutes each day with All Forms of Ad-Supported Media. 77.7% listen to Local
AM/FM Radio for an avg. of 48.1 minutes/day. (Local Radio delivers 8.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 2,057,043 or 82.6% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months listen to Ad-Supported Local AM/FM Radio for an average of 58.4 minutes every day
representing 38.4% of all time spent daily with Ad-Supported Audio.
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- 40,252 or 80.6% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months listen to Ad-Supported Local AM/FM Radio for an average of 46.2 minutes every day
representing 34.3% of all time spent daily with Ad-Supported Audio.
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- 22,169 or 76.4% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months listen to Ad-Supported Local AM/FM Radio for an average of 49.9 minutes every day
representing 29.9% of all time spent daily with Ad-Supported Audio.
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- 9,630 or 87.7% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months listen to Ad-Supported Local AM/FM Radio for an average of 45.2 minutes every day
representing 42.6% of all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with
Audio: Adults 18 or older

who Used a PERSONAL
INJURY ATTORNEY in the
past 12 months

® who Used a PERSONAL INJURY ATTORNEY in the past 12 months

uCIN

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

5 Time Spent:

i

i 3 i 00
= T T e N P
FER YRe TR O =50 AR S R e

1.4%

YouTube Music
131

SiriusXm
12.6

Local AM/FM Radio
50.7

Podcasts
19.5

Local AM/FM
Radio
67.6

Podcasts
22.0

Spotify
19.0

v
Music
Channe

YouTube
Music
14.2

Owned

SiriusXM
17.4

All
Othe

® who Used a PERSONAL INJURY ATTORNEY in the past 12 months

ECIN

Avg. Week Ad- Suggorted Audio (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Tatal Persons:

Lol AN A R 7 T

Podcasts

(2608 | o5
o100 | <18

YouTube Music
TV Music Channels
Pandora

Spotify

All Others

Amazon Music

Avg. Hours+Minutes/day with Ad-
Supported Audio: Adults 18 or older

R T
Audiobooks _ 8% _
who Used a PERSONAL N
owned Music RO 003 INJURY ATTORNEY in the
0.0% past 12 months
R g
¥ who Used a PERSONAL INJURY ATTORNEY in the past 12 months HCIN

CIN DMA Scarborough R2 2025-26: Aug24-Jul26 Qual Intab 33

ke

2

3

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Podcasts
173

All
Other
Local AM/FM Radio s
45.2 7.4

YouTube
Music
14.6

Amazon
Music...

Spotify
6.3

Pan
TV Music dor
Chann... {1

Local AM/FM Radio
63.5

Podcasts
21.1

TV Music
Channels
11.2

Spotify
9.4

YouTube
Music
12.6

All

Othe
Pandora rs
8.6 6.0

Amaz
on
Mu...

iHea...

Siriu...

= who Used a PERSONAL INJURY ATTORNEY in the past 12 months

Professional services used by HHLD past 12 months (HHLD): Personal injury attorney

ECIN

soefa.ai

Share of Everything

for Anything -




14,997 or 77.7% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months listen to Ad-Supported Local AM/FM Radio for an average of 48.1 minutes every day
representing 41.4% of all time spent daily with Ad-Supported Audio.
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2,057,043 or 82.6% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months listen to Ad-Supported Local AM/FM Radio for an average of 58.4 minutes every day
representing 38.4% of all time spent daily with Ad-Supported Audio.
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40,252 or 80.6% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months listen to Ad-Supported Local AM/FM Radio for an average of 46.2 minutes every day
representing 34.3% of all time spent daily with Ad-Supported Audio.
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22,169 or 76.4% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months listen to Ad-Supported Local AM/FM Radio for an average of 49.9 minutes every day
representing 29.9% of all time spent daily with Ad-Supported Audio.
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9,630 or 87.7% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months listen to Ad-Supported Local AM/FM Radio for an average of 45.2 minutes every day
representing 42.6% of all time spent daily with Ad-Supported Audio.
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14,997 or 77.7% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months listen to Ad-Supported Local AM/FM Radio for an average of 48.1 minutes every day
representing 41.4% of all time spent daily with Ad-Supported Audio.
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2,057,043 or 82.6% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Country, Adult
Contemporary, Pop Contemporary Hit Radio, and All Sports.
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22,169 or 76.4% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months
Alternative, Urban AC,

Adult Contemporary, and Urban Contemporary.
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Country, and Classic Rock.

9,630 or 87.7% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months
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14,997 or 77.7% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months
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T T} 1,617,548 or 64.9% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
??!IE‘!H"!‘_W”" N == months watch Ad-Supported Local TV Stations for an average of 88.4 minutes every day
S representing 33.2% of all time spent daily with Ad-Supported Video.
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30,810 or 61.7% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months watch Ad-Supported Local TV Stations for an average of 79. minutes every day representing
s 37.6% of all time spent daily with Ad-Supported Video.
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18,867 or 65.1% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months watch Ad-Supported Local TV Stations for an average of 110.1 minutes every day
representing 29.7% of all time spent daily with Ad-Supported Video.
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1= 5,239 or 47.7% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months watch Ad-Supported Local TV Stations for an average of 62.2 minutes every day
representing 19.5% of all time spent daily with Ad-Supported Video.
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10,836 or 56.1% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
- months watch Ad-Supported Local TV Stations for an average of 63.3 minutes every day
representing 20.1% of all time spent daily with Ad-Supported Video.
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1,617,548 or 64.9% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months watch Ad-Supported Local TV Stations for an average of 88.4 minutes every day
representing 33.2% of all time spent daily with Ad-Supported Video.
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30,810 or 61.7% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months watch Ad-Supported Local TV Stations for an average of 79. minutes every day representing
37.6% of all time spent daily with Ad-Supported Video.
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18,867 or 65.1% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12

‘?“P"H”!‘Jf‘“" ¢ )w STl months watch Ad-Supported Local TV Stations for an average of 110.1 minutes every day
representing 29.7% of all time spent daily with Ad-Supported Video.
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& I———— O 5,239 or 47.7% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
SZEBMIUN WUN = c I N months watch Ad-Supported Local TV Stations for an average of 62.2 minutes every day
representing 19.5% of all time spent daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % 60.9% e llshare Of Ad'supported v"deo n Video: Adults 18 or older
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10,836 or 56.1% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
Maima = | (&) months watch Ad-Supported Local TV Stations for an average of 63.3 minutes every day
s representing 20.1% of all time spent daily with Ad-Supported Video.
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- | 1,617,548 or 64.9% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
szﬁBlLUﬂ_N_WﬂN ; i months watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Local News -
- Evening, Game Shows, Sports, Local News - Morning, and Movies.
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30,810 or 61.7% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
ﬁ@ﬁ{!,'ﬂ!ﬂ”" 2 months watch Ad-Supported Local TV Stations. The Top 6-Programs are Reality - Adventure, Sports,
= Movies, Local News - Evening, Comedies, and Local News - Morning.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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18,867 or 65.1% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months watch Ad-Supported Local TV Stations. The Top 6-Programs are Game Shows, Local News -
Morning, Comedies, Local News - Evening, Sports, and Court Shows.
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5,239 or 47.7% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months watch Ad-Supported Local TV Stations. The Top 6-Programs are Game Shows, Dramas, Court
Shows, Daytime Talk Shows, Movies, and Sports.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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' 10,836 or 56.1% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Game
Shows, Dramas, Local News - Morning, Comedies, and Mystery/Suspense/Cri
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Avg. Week All Dtg:tal {Persons & % Reach): Adults 18 or older
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Shopping (incl. Food/Auctions/Travel,etc.)
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YouTube/TikTok, etc.

1,808,575 or 72.6% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months use Ad-Supported Social Media for an average of 140.3 minutes every day representing
25.8% of all time spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All gigital {Persons & % Reach): Adults 18 or older
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‘ 40,628 or 81.3% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months use Ad-Supported Social Media for an average of 102.4 minutes every day representing
22.8% of all time spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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21,838 or 75.3% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months use Ad-Supported Social Media for an average of 161.6 minutes every day representing
25.6% of all time spent daily with Ad-Supported Digital Media.
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7 10,068 or 91.6% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months use Ad-Supported Social Media for an average of 333. minutes every day representing
41.1% of all time spent daily with Ad-Supported Digital Media.
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Avg. Week All gigital (Persons & % Reach): Adults 18 or older

15,736 or 81.5% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months use Ad-Supported Social Media for an average of 186.3 minutes every day representing
29.7% of all time spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time spent:
b e
o s O i TR o

Email/Text/IM/Zoom,etc. (Personal & Work)
Sodial Media
Streaming Audio (Local Radio/

Podcasts/Streaming Services) Avg. Hours+Minutes/day with
Games/Fantasy/Betting Sites -vm Digital: Adults 18 or older

Shopping (indl. Food/ Auctions/Travel, eic,) m 43.8%. 3
S

Concurrent
Usage %:

Streaming Audio (Local Non-

Radio/
Podcasts/Streaming
Services)
1316
Social Media
197.1 Online
Classes,

Email/Text/
IM/Zoom, et

Premium+Prem
ium Cable
Streaming

88.9

YouTube/Ti
kTok, etc.

Schools, Gl

Colleges,...

Search

Local TV

OTT TV Streaming Services Streaming e,

(Googl

Sacial Media
168.5

OTT TV Streaming Services

Non-
Premium
+Premiu

Streaming Audio (Local Radioy ™ Cable
Streamin
B

Podcasts/Streaming Services)
144.6

Online
Classes,
Schools,

Colleges,..

YouTube/Tik
Tok, etc.
41.8

Games/Fa
ntasy/Be...

Search  Sho
Emall/Text/l| (Googl ppin
M/Zoom,etc e, g
. (Personal & Bing, (incl. News/ B

144.2 42.0 Bing.... 162.7

Work)... etc.)...

Fo.. Wea.. |a

m
m

Online Classes, Schools, olleges, universties  [ESSEIEE EBRRIRERT who Used a PERSONAL wes
203,382 e INJURY ATTORNEY in the
Non-Prem ium Cable e a0 | 59 o past 12 months

= who Used a PERSONAL INJURY ATTORNEY in the past 12 months uWPB

= who Used a PERSONAL INJURY ATTORNEY in the past 12 months

uWPB

Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 18 or older Avg.
Totol Persons: % Time Spent:

Search (Google, Bing, etc.)

Email/Text/iM/Zoom,etc. (Personal & Work)

Social Media
Y

Shopping (indl. Food/ Auctions/Travel,etc.)

D —
P —
m-m

Local TV Streaming m-'m"-

YouTube/TikTok, ete.

Streaming Audio (Local Radio/ Podcasts/Streaming
< ! xs:rvic:s);‘ Avg. Hours+Minutes/day with Ad-

Supported Digital: Adults 18 or older

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

5:45
s 0 R
. . - 69.2%
v PV i 20 3% :
Online Classes, Schools, Colleges, Universties  [ORE) 0096 s R,;,Uf;;:fyoﬂe

12 months

= who Used a PERSONAL INJURY ATTORNEY in the pasl 12 months

wrs DMA Scarborough R2 2025-26: Aug24-1ul26 Qual Intab 57
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

= WPB

OTT TV Streaming Services

110.2

Streaming  local TV
Audio Streaming
(Local 38.3
Radio/

Podcasts/S

treaming ~ YouTube/TikT

Social Media Services) ok, etc.
186.2 60.8 38.0

Non-
Premium+Premium
Cable Streaming
811

Email/Text
/IM/Zoom,
etc.
(Personal
& Work)...

Shopping | News/W
{inck eather...
Food/A...

Rankin..

Social Media
148.6

OTT TV Streaming Services

122.0

Streaming Audio (Local
Radio/
Podcasts/Streaming
Services)

84.1

Non-
Premium+Pre
mium Cable
Streaming
524

Email/Text/  saarch

YouTube/TikT
ok, ete.
1.7

tc

Local TV

Streaming (Incl.

IM/Zoom,e

onal &
Work)...

Shopping

(Google,
Bing,
etc.)
.8

News/We
ather/S...

300 Food/A...

= who Used a PERSONAL INJURY ATTORNEY in the past 12 months

Professional services used by HHLD past 12 months (HHLD): Personal injury attorney

uWPB
® Share of Everything



Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg Day All social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,808,575 or 72.6% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months use Ad-Supported Facebook for an average of 49.9 minutes every day representing 35.6% of
all time spent daily with Ad-Supported Social Media.
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40,628 or 81.3% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months use Ad-Supported Facebook for an average of 30.3 minutes every day representing 29.6% of
all time spent daily with Ad-Supported Social Media.
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21,838 or 75.3% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months use Ad-Supported Facebook for an average of 67.8 minutes every day representing 42.% of
all time spent daily with Ad- Supported Social Media.
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8,292 or 75.5% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months use Ad-Supported Facebook for an average of 130.3 minutes every day representing 39.1%
of all time spent daily with Ad-Supported Social Media.
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5,951 or 30.8% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months use Ad-Supported Blogs/Message Boards (read and/or post) for an average of 63.9 minutes
every day representing 34.3% of all time spent daily with Ad-Supported S
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| 1,808,575 or 72.6% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months use Ad-Supported Facebook for an average of 49.9 minutes every day representing 35.6% of
all time spent daily with Ad-Supported Social Media.

Weekly 72.6% 73.3% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 18 or older
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| 40,628 or 81.3% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months use Ad-Supported Facebook for an average of 30.3 minutes every day representing 29.6% of
all time spent daily with Ad-Supported Social Media.

Weekly 81.3% Avg. Hours+Minutes/day with Ad-Supported
Reach% Social Media: Adults 18 or older
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| 21,838 or 75.3% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months use Ad-Supported Facebook for an average of 67.8 minutes every day representing 42.% of
all time spent daily with Ad-Supported Social Media.

Weekly 753% 74.1% Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 18 or older
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8,292 or 75.5% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months use Ad-Supported Facebook for an average of 130.3 minutes every day representing 39.1%
of all time spent daily with Ad-Supported Social Media.
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5,951 or 30.8% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months use Ad-Supported Blogs/Message Boards (read and/or post) for an average of 63.9 minutes
every day representing 34.3% of all time spent daily with Ad-Supported S
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 3,842;
Social Media: 2,947; Local Radio: 2,490; Non-Prem. Cable: 1,715; Local TV: 1,222 reaching
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 1,511; Local Radio: 1,426; Non-Prem. Cable: 943; Local TV: 666 reaching
Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months.
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M-F 6a-7p Avg. Available Impressions per 15-min. are..
Radio: 1,008; Social Media: 982; Non-Prem. Cable: 428; Local TV: 383 reaching Adults 18
or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months.
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2,144,124 or 86.1% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months spend an average of 80.7 minutes per day driving, seeing Billboards and Signs. 69.% Listen
to Local Radio Stations Out-of-Home for an average of 35.4 minute
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45,444 or 90.9% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months spend an average of 124.8 minutes per day driving, seeing Billboards and Signs. 67.3% Listen
to Local Radio Stations Out-of-Home for an average of 28. minutes/

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out—of -Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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21,313 or 73.5% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months spend an average of 108.4 minutes per day driving, seeing Billboards and Signs. 63.9% Listen
to Local Radio Stations Out-of-Home for an average of 30.2 minutes
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9,382 or 85.4% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months spend an average of 121.1 minutes per day driving, seeing Billboards and Signs. 73.3% Listen
to Local Radio Stations Out-of-Home for an average of 27.4 minutes/
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o™ =) months spend an average of 117.1 minutes per day driving, seeing Billboards and Signs. 64.9% Listen
- to Local Radio Stations Out-of-Home for an average of 29.1 minutes
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2,144,124 or 86.1% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months
spend an average of 80.7 minutes per day driving, seeing Billboards and Signs representing 41.3% of all
Time Spent with Ad-Supported Out-of-Home Media.
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45,444 or 90.9% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months
spend an average of 124.8 minutes per day driving, seeing Billboards and Signs representing 54.9% of all
Time Spent with Ad-Supported Out-of-Home Media.
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21,313 or 73.5% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months
52[!?'1%.'“!‘5‘”“ spend an average of 108.4 minutes per day driving, seeing Billboards and Signs representing 39.6% of all
Time Spent with Ad-Supported Out-of-Home Media.
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9,382 or 85.4% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months
spend an average of 121.1 minutes per day driving, seeing Billboards and Signs representing 47.% of all
Time Spent with Ad-Supported Out-of-Home Media.
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GG 14,966 or 77.5% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months
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gyl spend an average of 117.1 minutes per day driving, seeing Billboards and Signs representing 57.9% of all
Time Spent with Ad-Supported Out-of-Home Media.
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45,444 or 90.9% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months spend an average of 124.8 minutes per day driving an average of 72.6 miles each day and
are 67.4% more likely to use Lake Street than the Metro average.

Top-26 Ad.Sugeorted Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Emglozment Zip Codes: Adults 18 or older
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21,313 or 73.5% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months spend an average of 108.4 minutes per day driving an average of 63.1 miles each day and
- are 166.2% more likely to use Stan Musial Veterans Memorial Bridge than

uecry

szamumuw"

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
270 PR g 3001 8. 10% 65066 [z 70%
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70 G e 17.0% 62203 M a98% 63110 JRIEITEN 419%
160/ Highway 40 e EFEREN 41.9% 63020 PETATCI a73% 63144 [HEEENE 3.26%

2.0% 63031 I as1% | 63104 PURNGE o

1-170/Highway 170
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'gaﬂ

1-255 PRrym 16.6% 63137 [N 4.32% 63141 M%Z.TS%
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Highway 67/Highway 111 8% 63034 [P 3.50% 63042 pESN L75%
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9,382 or 85.4% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12

- T
e M = months spend an average of 121.1 minutes per day driving an average of 70.5 miles each day and

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

1 68.4%
75
Dixie Highway _ aL3%
7 ”4’2:%
r27s 20

US 50 (River Road) e 2w
71 R ok
Loveland - Madeira Road 5.6% 18.7%

US 27 (Colerain Avenue) mmm.a%
; 2%
Route 32 i?;i%
State Road 125 (Beechmont Avenue/Ohio Pike) M’s’fo.m
7 6.5%
Route 747 6%
Norwood Lateral Expressway Mﬁlﬁ#&ﬁ
Ronald Reagan Cross County Highway M 15.8%
US 22 (Montgomery Road) 187%
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Route 48  [¥vwry "75%

» . 4%
Harrison Avenue [FoEgi o€ .o
State Road 747 (Princeton, Glendale Road) g%,
1-74 e

37 3.4%
Route 42 11.4%

US 127 (Hamilton Avenue) 11.2%

18.6%

US 50 (Columbia Parkway) m 9.0% Avg. Hours+Minutes/day Driving:
Glenway Avenue 19 —_— Adults 18 or older
Winton Road Eﬁl}% 0.3%
Queen City Avenue v Avg. Miles/Day
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Top-26 Residential Zip Codes: Adults 18 or older
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are 251.2% more likely to use Loveland - Madeira Road than the Metro ave

Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled P

1-95

Military Trail

us1

Northlake Blvd
Florida Turnpike
Okeechobee Blvd
45th Street

Palm Beach Lakes Blvd
Forest Hill Blvd
Congress Avenue

Us 441

Boynton Beach Road
Lake Worth Road
Southern Blvd
Hypoluxo Road
Linton Blvd

St Lucie West Blvd
Glades Road

Port St Lucie Blvd
Blue Heron Blvd
Gateway Blvd
Atlantic Avenue

US 710/Beeline Highway
Indiantown Road
PGA Blvd

State Road 70

= who Used a PERSONAL INJURY ATTORNEY in the past 12 months

DMA

Scarborough R2 2025-26: Aug24-Jul26

14,966 or 77.5% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months spend an average of 117.1 minutes per day driving an average of 68.2 miles each day and

are 197.5% more likely to use 45th Street than the Metro average.

'er Week (Persons & % Reach): Adulis 18 or older

1,284,501 donw % | 33418
786,656 40.5% 553% 33460
928,645 e 33426
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e Ta— o A
541,239 27;339: 3R
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m 20.6% 33477
18.9% 34957
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1122?% 34952
73,001 A S
91'(;;’%% Avg. Hours+Minutes/day Driving: | 32966
9'83_2% Adults 18 or older 33486
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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. 957,580 or 38.4% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day
representing 29.6% of all time spent daily with All forms of Print Media

Avg. Week All Prmt Medra (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Al Local Weekly Newspapers

Wall Street Journal (Daily)

USA Today (Daily)

Magazines

Catalogs

e ———
_M—"'

Print Media: Adults 18 or older

EE
b e | 0:16 |

mm 11.3% 0 Used a PERSONAL INIURY UsA
2. 3' ATTORNEY in the past 12 months

T 5%

# who Used a PERSONAL INJURY ATTORNEY in the past 12 months mUSA

Avg. Hours+Minutes/day with All

o s ™

. o

PRER R PR bR 00§ &
FAES SR NS TR

%

I

Local Daily

New York Times (Sunday)
13.5

Local Daily
Newspaper(s)
(Daily
88

New York Times
(Daily+Sunday)
116

New York Times
(Daily)
9.7

Direct Mail

Advertising

(excluding

Catalogs) Magazines
7.7

USA Today (Daily)
1L6 6.8

Wall Street Journal New York Times
(Daily) (Daily)
103 2.0

Local Daily
Newspaper(s) (Sunday)
12.0

Local Daily
Newspaper(s)
{Daity
8.1

Local Daily
Newspaper(s)
(Daily+Sunday)

86

New York Times
(Daily+Sunday)
111

Direct Mail
Advertising
New York Times (excluding
{Sunday) USA Today (Daily) Magazines Catalogs)
132 104 77 74

Catalogs
EX

m who Used a PERSONAL INJURY ATTORNEY

in the past 12 months mUSA

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avg.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Joual (Daily)

USA Today (Daily)

Magazines

persons:

catoogs - T e 3% who Use  ERSONAL MOURY
- ATTORNEY in the past 12
g o
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older

e el
mm- I&LI
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13.4%]

1i

m

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

i

Local Daity
Newspaper(s)
(Sunday}
14.0

New York Times.
(Sunday)
135

Local Daily
Newspaper(s}
{Daity+Sunday)
9.8

USA Today (Daily)
116

Direct Mail Advertising | Magazin
{excluding Catal es
7.7 68

Wall Street Journal (Daily)
109

Local Daily
New York Times | Newspaper(s)
(Daily) (Daily+Sunday)
New York Times 9.0 86
(Sunday)
13.2

USA Today (Daily)
104 Local Daily
Newspaper(s)
(Daily Magazines
8.1 77

Local Daily
Mewspaper(s)
(Sunday)
12.0

Direct Mail Advertising (excluding
Catalogs)
74

Wall Street Journal (Daily)
10.3
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. 13,834 or 27.7% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12
months read Local Daily Newspaper(s) (Daily+Sunday) for an average of 4.9 minutes every day
representing 28.6% of all time spent daily with All forms of Print Media.

Avg. Week All Print Mgdiq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday) A

Local Daily Newspaper(s) (Daily

R
e

Local Daily Newspaper(s) (Sunday) .

Direct Mail Advertising (excluding Catalogs)
Books

New York Times (Daily+Sunday)

New York Times (Daily) Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
All Local Weekly Newspapers
New York Times (Sunday)

Wall Street Journal (Daily)

Ccatalogs
USA Today (Daily) who Used a PERSONAL INJURY
ATTORNEY in the past 12 months
Magazines

= who Used a PERSONAL INJURY ATTORNEY in the past 12 months uMSsp

Magazines
10.1

Direct Mail
Advertising

{excluding Catalogs)

8.2

New York Times
(Daily)
5.4

New York Times
(Daily+Sunday)
5.3

New York Times
(Sunday)
5.1

Local Daily

Newspaper(s)

(Daily+Sunday)
4.9

Local Daily
Newspaper(s) (Daily New York Times
46 (Daily+Sunday)

10.9

Catalo New York Times Wall Street Journal
[+ (Sunday) (Daily)
28 13.1 103

New York Times
(Daily)
8.7

USA Today (Daily}
9.2

Local Daily
Newspaper(s)
{Daily+Sunday) Magazines
8.4 78

Direct Mail
Adventising (a::’es
Newspaper(s) (excluding
{Daity Catalogs)
78 7.2 L

Local Daily

= who Used a PERSONAL INJURY ATTORNEY in the past 12 months

u MSP

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avg.

Persons:

Local Daily Newspaper(s) (Daily+Sunday)
lLocal Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

Direct Mail Advertising (excluding Catalogs)
New York Times (Daily+Sunday)

New York Times (Daily)

All Local Weekly Newspapers

% Time Spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

L
4%

M

New York Times (Sunday)
Wall Street Joual (Daily)
Catalogs

USA Today (Daily)
Magazines

Books

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older,

who Used a PERSONAL INJURY
ATTORNEY in the past 12
months

mMSP

Magazines
10.1

Direct Mail Advertising
{excluding Catalogs)
8.2

USA Today (Daily)
(X ]

Local Daity
Newspaper(s)
(Sunday)
638

Local Daily

Newspaper(s)
(Daity+Sunday)

49

New York Times (Sunday)

Wall Street Journal (Daily)
37

New York Times
(Sunday)
131

Local Daily
Newspaper(s)
(Daily
a6
Local Daily
Mewspaper(s)
(Sunday)
118

Local Daily Newspaper(s)
(Daily+Sunday)
8.4

Wall Street Journal
(Daily) USA Today (Daily)
103 9.2

Magazines
78

Advertisi

ng
(excludin
Local Daily [
Newspaper(s) (Daily Catalogs)
78 72
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. 14,212 or 49.% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.5 minutes every day representing
29.4% of all time spent daily with All forms of Print Media.

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Books

New York Times (Daily)

USA Today (Daily) Avg. Hours+Minutes/day with All

New York Times (Daily+Sunday) Print Media: Adults 18 or older
Wall Street Journal (Daily)
New York Times (Sunday)

All Local Weekly Newspapers

Magazines

m. 3.5% e GE S Pertonse-Ribrer
ATTORNEY in the past 12 months
o ze

= who Used a PERSONAL INJURY ATTORNEY in the past 12 months

Catalogs

mSTL

Local Daily
Newspaper(s)
(Daity+Sunday)

125

Wall Street Journal

(Daity)
145

Magazines

Local Daily 7.2

Newspaper(s) (Daily
ALS Direct Mail

1 Advertising
(excluding
Catalogs)...

New York Times
(Daity)
1.1

New York Times
(Daily+Sunday)
135

New York Times
(Sunday)
16.0

Catalogs
a7

Local Daily Newspaper(s)
{Sunday)
123

New York Times
(Sunday)
14.6

New York Times
{Daity+Sunday)
122

Wall Street Journal
(Daity)
121

New York Times
(Daily)
9.8

Local Daily
Newspaper(s)
{Daily+Sunday)

88

Magazines
7.8

Direct Mail
Advertising
(excluding Catalogs)
7.5
Local Daily
Newspaper(s)
(Daily Catalogs
82 35

= who Used a PERSONAL INJURY ATTORNEY

in the past 12 months

mSTL

Avg. Week Ad-Supported All Prmt Media (Persons & % Reach): Adults 18 or older Avg.

Local Daily Newspaper(s) (Daily+Sunday)
lLocal Daily Newspa per(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

USA Today (Daily)

New York Times (Daily+Sunday)
Wall Street Journal (Daily)

New York Times (Sunday)

All Local Weekly Newspapers

Magazines

Catalogs mﬂs%”m who Used a PERSONAL INJURY STL
— o 09; ATTORNEY in the past 12
wooks i 00 Bogknd
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older g}

% Time Spent:

W
16 34
g5

&

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

New York Times
(Daily+Sunday)
135

Wall Street Journal
(Daity)
145

Local Daity
Newspaper(s)
(Sunday)
17.6

USA Today (Daily)
13.2

New York Times
(Daity)
111

Magazines

Local Daily
Newspaper(s)
(Daity+Sunday
(Sunday) ]

Local Daily
Newspaper(s
) {Daily
116

New York Times
Direct Mail Advertising
(excluding Catalogs)...

16.0 125

New York Times
(Sunday)
146

Local Daily
Mewspaper(s)
(Sunday)
123

Wall Street Journal
(Daily)
121

Newspaper(s) (Daily

USA Today (Daily)
114

Local Daily
Newspaper(s)
(Daily+Sunday)

Magarines
7.8

Direct Mail
Advertising
{excluding Catalogs)

8.2 75

Local Daily

w who Used a PERSONAL INJURY ATTORNEY in the past 12 months

Professional services used by HHLD past 12 months (HHLD): Personal injury attorney

mSTL

for Anything _

® Share of Everything

soefa.ai



o —

S20 BLION Wﬂﬂ 9
H

. 2,977 or 27.1% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.6 minutes every day representing

26.2% of all time spent daily with All forms of Print Media.

Avg. Week All Prmt Medra (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily+Sunday)

USA Today (Daily)

g E :! é.:! E‘! éi

Direct Mail

New York Times
(Sunday) USA Today (Daily) | Catalogs)
55 8.3 19

New York Times
(Daily)
9.4

New York Times
(Sunday)

New York Times (Daily+Sunday)
New York Times (Daily)

New York Times (Sunday)

m WAVQ Hours+Minutes/day with All

Print Media: Adults 18 or older

b

| Local Daily Newspaperis)

(Daily+Sunday)
76

New York Times
(Daily+Sunday)

Catalogs

142

New York Times.
(Daily+Sunday) =]

Local Daily
peris)
unday)

118

Local Daily
Newspaper(s)
(Daily
82

Wall Street Journal (Daily) kﬁﬁ-
o IR

Local Daily Newspaper(s)

Direct Mail Catalogs
Advertising 36
(excluding

Magazines

All Local Weekly Newspapers

who Used a PERSONAL INJURY
ATTORNEY in the past 12 months

cazes | X
Bl 20

= who Used a PERSONAL INJURY ATTORNEY in the past 12 months

Local Daily Newspaper(s)
(sunday)
107

(Daily
71

USA Today (Daily)
109

Magazines

Catalogs)  All Local
7.4 Weekl...

uCiN

= who Used a PERSONAL INJURY ATTORNEY in the past 12 months

u CIN

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

USA Today (Daily)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Joual (Daily)

Catalogs

Magazines

All Local Weekly Newspapers

Books

CIN DMA

persons:

s
S e —— RO

Ml ..

who Used a PERSONAL INJURY
ATTORNEY in the past 12
months
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Avg. Hours+Minutes/day with Ad-

M Supported Print Media: Adults 18 or older,

% Time Spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s)
{sunday)
10.7

New York Times (Sunday}

USA Today (Daily)
8.3

Lacal Daily Newspaper{s)
(Daily+Sunday)
76

Local Daily Newspaper(s)
(Daily
71

(Daity+Sunday)
| 6.1

Direct Mail Advertising
(excluding Catalogs)
7.9

Wall
Street
Journal
(Daity)
3.0

New York Times

New York
Magazines | Times (Daily)
28 27

New York Times
(Sunday)
14.2

Local Daily
Mewspaper(s)
(Sunday)
121

Wall Street Journal
(Daily)
103
New York Times
(Daily+Sunday)
118
Local Daily
Newspaper(s)
(Daily+Sunday)
8.7

Local Daily
Newspaper(s) (Daily
8.2

USA Today (Daily)
10.9

Magazines

(excluding Catalogs)
74

mCIN
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w who Used a PERSONAL INJURY ATTORNEY in the past 12 months

Professional services used by HHLD past 12 months (HHLD): Personal injury attorney
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. 5,939 or 30.8% of Adults 18 or older who Used a PERSONAL INJURY ATTORNEY in the past 12 months
read Direct Mail Advertising (excluding Catalogs) for an average of 7.6 minutes every day
representing 26.% of all time spent daily with All forms of Print Med

Avg. Week All Print Medra (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Catalogs

Magatines

All Local Weekly Newspapers

USA Today (Daily)

Cice | s i
[oo7a5 | 7% e
ooz | o]

m

-"'"'-

2.6%

# who Used a PERSONAL INJURY ATTORNEY in the past 12 months

who Used a PERSONAL INJURY

7.7% ATTORNEY in the past 12 months

oo
oo et co
538 S8 b8 8 T58 ¥

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

=

ggg'

I

WPB

Magazines

Direct Mail
Advertising
{excluding Catalogs)
76

New York Times.
(Daily+Sunday)
5.8

USA Today (Daily)
55

New York Times
{sunday)
7.1

Local Daily
Newspaper(s)
(Daily+Sunday)
5.0

Local Daily
Newspaper(s)
(Daily
a7

New York Times
(Daily)
4.6

Catalogs
3.4

New York Times
(sunday)
132

Lacal Daily
Newspaper(s) (Sunday)
121

New York Times
[Daily+Sunday)
10.8

USA Today (Daily)
9.5

New York Times
(Daily)
83

Local Daity
Newspaper(s)
(Daily+Sunday)
B

Local Daily
Newspaper(s)
(Daily
7.9

Direct Mail

Advertising
(excluding
Catalogs)

Magazines

Catalogs
3.8

72 AlL.

mWPB

m who Used a PERSONAL INJURY ATTORNEY

in the past 12 months

mWPB

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avg.

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Catalogs

Magazines

All Local Weekly Newspapers

USA Today (Daily)
Books
weB DMA

P
e

#® who Used a PERSONAL INJURY ATTORNEY in the past 12 months
Scarborough R2 2025-26: Aug24-iul26

7.7% who Used a PERSONAL INJURY

% Time Spent:

¥
W
Wl

i
(1553
< dx ]
Avg. Hours+Minutes/day with Ad- m
Supported Print Media: Adults 18 or olderm

ATTORNEY in the past 12
months

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

uWPB
Qual Intab 57
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Magazines
7.7

(excluding Catalogs)
7.6

New York Times
{Sunday)
71

Local Daily
Newspapers)
(Sunday)
7.0

Local Daily
Newspaper(s) (Daily
a7

USA Today (Daily)
55

New York Times
{Daily)
46

Wall Street Journal
(Daily)
38

New York Times
(Sunday)
132

Local Daily
Mewspaper(s)
(Sunday)
121

New York Times (Daily)
83

USA Today (Daily)

Local Daity
Newspaper(s)
(Daily
79

Direct Mail Advertisi

Wall Street Journal
[Dlllﬂ

Magazines
19

(excluding

Catalogs)
7.2

= who Used a PERSONAL INJURY ATTORNEY in the past 12 months

Professional services used by HHLD past 12 months (HHLD): Personal injury attorney

= WPB

soefa.ai

® Share of Everything
for Anything _



“Advertising Actions"

P18+ who Used a PERSONAL INJURY ATTORNEY in the past 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media | 106,519,037 39.2% 7
Websites | 95,937,077 35.3%

Direct Mail

| 79,126,524 29.1%

Broadcast, Cable, & Sat TV g 33'2; e

Local Broadcast TV | gy 14.7%

Video Streaming Services

| 41,072,534 15.1%

Billboards 28,894,082 10.6%
Podcasts mrevtren 12.2%

Audio Streaming Services 20,642 427 10.9%
Newspapers gryreyr 11.4%

m P18+ who Used a PERSONAL INJURY ATTORNEY in the past 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA Scarborough R2 2025-26: Feb24-Jul26  QualIntab: 461

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. so e a . al for Anything =

Professional services used by HHLD past 12 months (HHLD): Personal injury attorney



"Advertising Actions"

P18+ who Used a PERSONAL INJURY ATTORNEY in the past 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 1523.980
Websites 1,335,217 34.3%
Direct Mail 2

1,057,854  27.2%

Video Streaming Services

531,372

Podcasts 472,315 12.1% |
Local AM/FM Radio 597 538 T
Broadcast, Cable, & Sat TV 882,564 =
Cable TV Networks 504,487
Billboards
Local Broadcast TV 586,400 15.1%
Audio Streaming Services % MINNEAPOLIS-ST. PAUL
333,633 8.6%
Newspapers 451 757
® P18+ who Used a PERSONAL INJURY ATTORNEY in the past 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
MINNEAPOLIS-ST. PAUL  DMA  Scarborough R1 2025-26: Feb24-Feb26  Qual Intab: 42 ' Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a o al for Anything o

Professional services used by HHLD past 12 months (HHLD): Personal injury attorney
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Direct Mail

Websites

Social Media

Broadcast, Cable, & Sat TV
Video Streaming Services

Audio Streaming Services

"Advertising Actions"

P18+ who Used a PERSONAL INJURY ATTORNEY in the past 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

675,104 26.9%

820,022 32.6%

914,873 36.4%
547.035 21.8%

370,250 14.7%

229,404 9.1%

Cable TV Networks
Local Broadcast TV
Local AM/FM Radio
Podcasts 300,58 12.0% '
. 03 , ST. LOUIS
Newspapers grrs 12.2%
m P18+ who Used a PERSONAL INJURY ATTORNEY in the past 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
ST.LOUIS DMA Scarborough R12025-26: Feb24-Feb26 Qual Intab: 51 f‘ * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything =

Professional services used by HHLD past 12 months (HHLD): Personal injury attorney



i S ° "Advertising Actions"
S P18+ who Used a PERSONAL INJURY ATTORNEY in the past 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media g

737,470 38.1%

Websites 650,173 33.6%

Cable TV Networks

276,946

Broadcast, Cable, & Sat TV 455,955

Direct Mail

577,460

Local AM/FM Radio | 317,500

Audio Streaming Services

176,354 9.1%

Podcasts

213,346

Local Broadcast TV s

Newspapers gy 11.7%

Billboards gt - CINCINNATI

Video Streaming Services

'

254.488 13.2%

P18+ who Used a PERSONAL INJURY ATTORNEY in the past 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CINCINNAT!  DMA  Scarborough R1 2025-26: Feb24-Feb26 Qualintab: 33 * Share of Everything
All Graphs and soefa.al Data Modeling Copyright ©® 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything o

Professional services used by HHLD past 12 months (HHLD): Personal injury attorney
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e

Direct Mail

Social Media

Websites

Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV
Podcasts

Audio Streaming Services

Video Streaming Services

"Advertising Actions"

P18+ who Used a PERSONAL INJURY ATTORNEY in the past 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

571,701

745,319 38.3%

681,378

| 477,715
| 335,183

306,175

195,400 10.1%
198,157

| 279,194 14.4%

Newspapers rr 11.1%
Local AM/FM Radio - WEST PALM BEACH-BOCA RATON
Billboards 149,824 7%
¥ P18+ who Used a PERSONAL INJURY ATTORNEY in the past 12 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ WESTPALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WEST PALM BEACH-BOCARATON DMA  Scarborough R2 2025-26: Aug24-Jul26 ~ Qual Intab: 57 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved. S 0 e a . al for Anything

Professional services used by HHLD past 12 months (HHLD): Personal injury attorney



